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theMICAMshanghai — Shanghai — 10" September 2014

Great features for the 4th edition and promising projects for 2015

After the promotional roadshows in Taipei, Harbin and Beijing
theMICAMshanghai is back to present its 4th edition

The 4th edition of theMICAMshanghai, the most influential Footwear and Leather Goods exhibition of its kind in
China, will be held at the Shanghai Exhibition Centre on September 24-26.

Jointly organized by Assocalzaturifici (the Italian Footwear Manifacturer’s Association), Hannover Fairs Shanghai
Ltd. and Fiera Milano, the 4th edition of theMICAMshanghai will be more business-oriented, with important new
features and will show the best quality products for the next 2015 Spring/Summer season.

Assocalzaturifici’s Chairmain, Mr. Cleto Sagripanti, can see the importance the exhibition is reaching within the
footwear international industry: “The quality level of visitors and buyers is raising every season, and the exhibitors’
expectations for growing and succeed in the Chinese market are high. So far, the fair always met expectations and we
are satisfied with both the number of visitors and business opportunities that theMICAMshanghai offer. For the next
edition we worked closely with our partners Hannover Milano Fairs Shanghai Ltd. and Fiera Milano to make
theMICAMshanghai a leader show in the industry”.

Mr. Stefano Beltrame, Consule General of Italy in Shanghai, as a representative of the Italian Institutions,
attended the Press Conference and delivered a speech: “l want to express deep satisfaction with the forthcoming 4th
edition of theMICAMshanghai. This footwear exhibition has established itself as an International event and it will
feature again a significant participation of foreign brands. Italy represents the first China’s footwear supplier, with a
total export value of 348,58 mIn/$ between January and July 2014, an increase of 9.85% over last year. The great quality
of Italian manufacturing products is the key to this positive growth as well as the reason of such appreciation for Made
in Italy products among Chinese consumers”.

AN EXCELLENT BUSINESS PLATFORM FOR BOTH INTERNATIONAL AND DOMESTIC BRANDS

The next 4™ edition of theMICAMshanghai, particularly features a larger number of international exhibitors coming
from 12 different countries outside China such as ltaly, Spain, Portugal, France, United Kingdom, Germany, Turkey,
Belgium, Brazil, Korea, USA, etc. Inside the 15.000 square meters exhibition area, some of these countries will have a
dedicated pavilion for their brands to be grouped together in order to develop a much stronger presence.

All leading footwear and leather accessories brands, will take part to the show including premium international
brands MOSCHINO and Calvin Klein, famous footwear brands NATURINO, FRANCESCHETTI, JB Martin, FORNARINA,
ROSSI, Fly London, Gola Classic, LORIBLU, ESSERE, BARKER, and footwear retail store BLOCCO 5, etc.

During the next edition of theMICAMshanghai, the exhibitors will have close contact with buyers and
decision-makers of primary importance in the footwear and leather goods industry, thus receiving substantial orders.
Many trade professionals already confirmed their presence such as high-end shopping centers Lane Crawford, Parkson,
Bailian Group and Shanghai Golden Eagle International Shopping Square, major e-commerce platforms Tmall, Amazon,
JD.COM,YHD and Glamour-Sales, fashion&footwear brands H&M, E-land, Belle, Daphne, FOSHAN SATURDAY SHOES, Hot
Wind, Aokang, and also buyer groups from Beijing, Chengdu, Chongging, Shenzhen and etc.
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It is worth mentioning that, the work of selecting the best buyers in Asia is moving forward thanks to
theMICAMshanghai Matching, a platform active since the last edition of the event, designed to facilitate encounters
between buyers and exhibitors. A team of coordinators is selecting the buyers based on certain requisites and will pair
them with their target exhibitors, creating important opportunities for business during the event and possibilities of
solid collaborations

FOUR SPECIALTY SEMINARS TO KEEP UP WITH INDUSTRY UPDATES

During theMICAMshanghai, value-added seminars will create excellent opportunities for participants to know the
latest fashion industry updates. The organizers have invited a representative from Istituto Marangoni, the first and
currently only world-class fashion and design training centre in Shanghai, who will speak on and discuss about the
theme “Walking to EXPO Milan wearing ltalian shoes”. There will be also workshops focusing on other cutting-edge
topics like “2015 Spring/Summer Footwear Trends”, “Creating winning business opportunities between brands and
dealers” and “How does the European Fashion Trends influence China Market”.

In addition, other activities will open one after another during the fair period in order to push the show to another
climax.

Shanghai Fashion Week will curate an event called “New Design Power of the Future” in the Round Hall where
shoes from exhibitors will be displayed together with clothes designed by young fashion Chinese designer.

During the 3 day’s exhibition, ITA, Italian Trade Agency will create Spazio Italia, an hospitality space to support and
display the best footwear collections Made in Italy. At the same time, 20 pairs of wonderful shoes selected by
well-known fashion expert Ms. Orietta Pelizzari will be displayed in a special dedicated area called “Italian Glamour”,
giving visitors a great opportunity to enjoy ltalian footwear design.

EMI —AN EXCITING COLLABORATION PLANNED FOR 2015 MARCH-EDITION

The organizers already started to work also on the next 2015 edition (11-13 March 2015)in order to add extra-value
to the show, create even more business opportunities for both exhibitors and visitors and open the exhibition to new
areas of the fashion industry.

For these reasons, the March 2015 edition of theMICAMshanghai will feature the direct participation of EMI — Ente
Moda Italia, with a selection of outstanding Italian fashion companies showcasing their new collections of clothing and
accessories within a special area called “Italian Fashion at theMICAMshanghai”.

EnteModa ltalia is a non-profit company that organizes and arranges the participation of the best small-medium
sized Italian fashion firms in the world’s finest fashion trade-shows.

Mr. Alberto Scaccioni, CEO of Ente Moda Italia it’s sure that the collaboration with theMICAMshanghai can be
really successful thank to the recent development of the Chinese fashion industry and the growing interest for Italian
manufacturers to succeed in Asia: “We feel that there is now something new among Chinese consumers: there are
sophisticated and interesting niches, a desire for more innovative styling, more personalized looks and for new and
small brands. These important changes, along with the growth of online commerce, are now making possible for Italian
manufacturers like those we represent to make their entry in the Chinese market”.
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